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Identification of the applicant

Name of the organisation
European Centre for Economic and

Policy Analysis and Affairs

Registered address (street, city,
country)

Rue des Foulons 47

Telephone / Fax +32483419766

Website of the organisation ecepaa.eu

Name of the contact person Gabriele SOSPIRO

Email/Telephone of the contact
person

director@ecepaa.eu

Short presentation of your
organisation (key activities,

experience)

The  European  Centre  for  Economic
and  Policy  Analysis  and  Affairs
(ECEPAA)  is  a  non-profit  organization
specialized  in  the  development  of
European Union projects in the field of
research,  education,  youth,  culture
and social inclusion. 

Founded in Brussels in 2011, ECEPAA
implements  projects  in  the
aforementioned  fields  as  well  as
carries  out  policy-oriented  research
while  developing  also  assistance
projects  at  local,  national  and
international level.

ECEPAA  implements  and  has
implemented project within the former
LLP  programme  as  well  as  the  new
Erasmus plus programme.

Within  these  programmes,  ECEPAA
has developed and is going to develop
partnership  with  national  and
international  institutions  such  as
universities  (College  of  Europe,
University  of  Perugia  and  Naples,
Macerata, Chieti, Urbino, Venice, etc),
Chamber  of  Commerce  (Eu-Africa
Chamber  of  Commerce)  research
centers  (IDOS,  etc)  ,  youth



organizations  (CESIE,  Vyara
foundation,  Intermundia,  etc.),  local
public  body  (Municipality  of  Alzira,
Municipality of Bruxelles, etc.) cultural
center (Garcia Lorca, Cumediae, etc.).

Description of the project

Action, Measure in the framework
of „Europe for Citizens”

Programme

Strand 2 - Democratic Engagement 
and Civic Participation

Measure 3 - Civil Society Project

Timetable of the project
DD/MM/YYYY:

01/10/2018 – 31/03/2020

Short description of the project,
including its aims

Description:

The I'mIN-EU Project  aims at sharing
best  practices  in  the  policy  of
integration of  migrants developed by
three  municipalities  and  one
intercultural  association  with  the
support of an advocacy association, a
social communication association, and
a university.

Objectives and Results:

 Specific Objective 1: To increase
the active participation of 2500
EU  citizens  in  democratic  life
and  the  policy-making  process
at  EU  and  local  level  through
enhancing interest and affection
towards  democratic  life  and
improving the knowledge about
the policy-making process;

 Specific  Objective  2:  To  have
2500  EU citizens  publicly  state
their  positive  attitude  towards
migrants  through  spreading
counter  and  alternative
narratives  on  migrants  and
promoting intercultural dialogue
and  mutual  understanding



among  EU  citizens  and
migrants-

Activities:

 Activity  W1 -  Workshop 1 “The
EU Policy-making Process”;

 Activity W2 - Workshop 2 “Media
and the Narratives on Migrants”;

 Activity  W3  -  Workshop  3
“Integration Policies”;

 Activity PD - Public Debate;

 Activity  IE  -  Intercultural
Encounter;

 Activity SC - Social Campaign;

 Activity S – Survey;

 Activity P – Petition;

 Activity PE - Public Event.
Role of the partner organisation in

the project
Communication  Association:  a  non-
profit  organisation  (including  CSOs)
capable  of  developing  a  social
campaign  as  main  dissemination
activity of the Project.

The Partner should:

 Organise and implement the 1st
Transnational Meeting (in a date
that  will  be  decided  at  a  later
stage)

 Implement  Activity  W2  -
Workshop  2  “Media  and  the
Narratives  on  Migrants"  during
the  First  Transnational  Meeting
which includes also a Field Visit



 Bring  3  people  to  each
Transnational  Meeting  as
representatives  of  the
Organisation

 Produce  and  maintain  the  web
resources  of  the  Project
(Website,  Facebook  Page,
Google+ Profile,..)

 Present  the  web  resources
produced for  the Project  to the
Partners  at  the  2nd
Transnational Meeting

 Manage  the  publication  of  the
produced  contents  and  videos
through  the  Social  Campaign
(which  includes  advertising
through social media)

 Measure the impact of the Social
Campaign and share the results
with the Partners in the closing
of the Project

 Publish  the  contents  produced
throughout  the  Project  for  the
Social Campaign on its own web
resources

Comments from the applicant

Deadline for applying is 1st March 
2018; interest for partnership proposal
shall be presented no later than 9th 
February 2018.

If interested, please reach us by email at 
info@ecepaa.eu indicating < I'mIN-EU 
Project Partnership Proposal > as object 
of the communication.

mailto:info@ecepaa.eu

